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Fig.1 Marketing phase based on value
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Fig.2 Major work of each marketing phase based on value
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Fig.3 Major process of product competition
evaluation for civil aircraft
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Table 1 Major factor analysis
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Fig.4 Boston Matrix sketch map
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Table 2 Major factor analysis for A and B aircraft
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Fig.5 Integrated analysis of major and decision-making
factor for A and B aircraft
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Abstract: Value-based product competition evaluation was proposed based on value marketing concepts. In the

assessment of commercial products competition, this article divided competition to major factors which using expert

experience to estimate and decision factors which using BCG matrix to analysis. At last, a case study shows the

feasibility and practicability of such method.
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